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Telecom Communications believes that it can be one of the leading internet Symbol. TCOM

and valuecadded telecommunications services |proviaers 1 n tThe F

public of China (AChinao). S

Telecom Communications specializes in supplying both entertainment and life- Coverage Initiated:

style content along with what Telecom Communications currently believe is February 13, 2007

leading edge software, which Telecom Communications sell as one package to !

Service Providers (ASP0) who subscribe _ C
Rating:

The Service Provider then delivers Telecom Communications content through i

their software products, though various media, to the approximate several hun- SpeCUIatlve Buy

dred million end users in the telecommunications market in the China. Since

the launch of Telecom Communications Tot Target Price: te

with Telecom Communications SEO4Mobil e |[¢ $1.02 riv

search engine software in 2005, Telecom Communications believes it now has .

the right software products to deliver its content, in order to serve the rapidly

expanding telecommunications market in the China. Most Recent Price:

Telecom Communications will target the enterprise multimedia communica- $0.379

tions market in the China where there is significant growth potential. In the
China, where billions of messages are sent every month, SMS is the basic

form of text messaging, but there is a major increase in Multimedia Message Shares Outstanding:

Services (AMMSO) . 97,088,000
(Estimate A Source:
TCOMb6s Customer Rel ations Management Vi 10KSB on September 30, 2006) er

vides highly customized, scalable, flexible interactive services, offers clients
high value, low cost sales and service solutions using the highly scalable inter-

active MMS response, interactive voice response and speech recognition solu- Es——
tions.

During the year ended September 30, 2006, Telecom Communications signed Te_Iecpm

sales contracts with five major clients, which generated revenues in the Communications, Inc.
amount of $12,678,107 to the Company, this represents 82% of Telecom Com- 9/F.,Beijing Business World

munications total revenue. 56 Dongxinglong Avenue

BEJ China 100062

Three Month Chart for TCOM

+86 106 -702-6968
Web:
www.icstarmms.com
www.skyestar.com
www.subaye.com
www.mystaru.com
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TCOM Operates Through Two Operating
Segments:

Integrated Communications Network Solutions

1 Multiple Distribution Channels into Chinese Films Market
1 Internet content provider

Online Performing Education College: Mystaru.com
Subaye.com - Internet corporate video provider
e-Commerce Strategic: Logistic and Import Export Trading

Telecom Communications software products includes:

1) Telecom Communications Total Solutions System, Customer Relationship Mangement
System, SEO4Mobile and AdMaxB2Search, which deliver Telecom Communications
entertainment and lifestyle content and

2) Telecom Communications IBS 5.1 & IBS 4.1 Enterprise Suite, which is for small to midsize
enterprise wireless/web applications.

3) The new products line: e-Government Systems V 5.0, e-Services Systems V5.0 and e-Education
Systems V5.0 as ASP (application service provider) basic on the e-government platform website goon-
green.org and e-Education platform website icurls.com provides electronic government, community
publicity services systems and education management online services as IT consultant services in
China. These products are ideal for local government offices, education and public affairs full function
of intranet. The business runs by consultant fees created through each project, sales software and
system maintain service fees.
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